
 
 

 

 

 

 

BEST PRACTICE FOR ONLINE FUNDRAISING 
 

 

• Prioritize developing a long-term relationship that will encourage increased giving 

over time. 

• Make calls to your assigned donors and prospects first – get commitment. 

Incorporate FirstGiving after calls have been completed.  

• Sending a link to your page is not a substitution for making personal contact with 

your donors. A link can be a tool for follow-up once you have made a personal ask 

for a specific dollar amount. 

• FirstGiving is a great option for family members or out-of-state friends who have a 

relationship with you but may not be connected with our YMCA yet. 

• Pledges and commitments made by your prospects can be entered offline on your 

FirstGiving page to show progress toward your goal. 

• After the campaign ends, circle back around and let them know how much you 

raised online. 

• Average national online gift in 2018 was $147. For the 2019 Annual Campaign, our 

average gift raised on FirstGiving was $131. Online donations account for 4% of 

gifts for larger non-profit organizations. 

 

 

 

 

01.13.2020 

“Hey Elaine. This is Nicole. I hope you guys are doing 
well and staying healthy. We’re going to be fine here as 
long as the snow stops so we can get around town.

I am hearing that there are folks who want to help 
people in the community who have been really hurt by 
the pandemic. I am doing some things with the Y and 
wondered if you would be interested in helping out too. 
Please give me a call when it’s a good time for you ok?

I’m working at home right now but you can call me 
anytime at ___________”

VOICE MAIL SCRIPT

2.15.20212/1/2022

“Hey Elaine. This is Nicole. I hope you 
guys are doing well and staying healthy.

I am doing some things with the Y and 
wondered if you would be interested in 
helping out too. Please give me a call 
when it’s a good time for you ok?

I’m working at home right now but you 
can call me anytime at ______________.”


