
 
 

 

 

 

 

BEST PRACTICE FOR ONLINE FUNDRAISING 
 

 

• Prioritize developing a long-term relationship that will encourage increased giving 

over time. 

• Make calls to your assigned donors and prospects first – get commitment. 

Incorporate FirstGiving after calls have been completed.  

• Sending a link to your page is not a substitution for making personal contact with 

your donors. A link can be a tool for follow-up once you have made a personal ask 

for a specific dollar amount. 

• FirstGiving is a great option for family members or out-of-state friends who have a 

relationship with you but may not be connected with our YMCA yet. 

• Pledges and commitments made by your prospects can be entered offline on your 

FirstGiving page to show progress toward your goal. 

• After the campaign ends, circle back around and let them know how much you 

raised online. 

• Average national online gift in 2018 was $147. For the 2019 Annual Campaign, our 

average gift raised on FirstGiving was $131. Online donations account for 4% of 

gifts for larger non-profit organizations. 

 

 

 

 

01.13.2020 

SAMPLE PHONE SCRIPT FOR BOARD MEMBERS
(ADAPTABLE FOR ALL CAMPAIGNERS)

2.16.2021

“Hi Betty. This is Nicole. Hey, do you have a minute? Great! {Begin with small talk and 
transition into your connection with the Y}…I don’t know if I’ve ever talk you this, 
but I’m a board member for the YMCA. The reason I do this is {insert your reason for 
being involved with the Y}_______________________

Part of my role is to educate the community about the Y and that’s the reason for 
my call. Part of the mission of the Y is to make sure that finances aren’t a barrier to 
people who want to join or participate in programs. So we raise funds that help offset 
membership and program fees for people who can’t afford the total cost. There are so 
many things the Y does that people don’t know about that make it worthy of support. 
May I share a few examples with you? 

In 2020 the Y served 1,608 kids at multiple day camp sites in Allen and Whitley 
counties where kids accomplished new things, felt a sense of belonging and developed 
character. Despite the pandemic, more than 3,127 students at more than 44 sites 
had a safe, positive after-school experience because of a Y program. Due to Y 
programs for our areas most vulnerable youth, over 1,500 kids were mentored to get 
back on track and pursue a high school education. The Y really makes a difference in 
the lives of area youth.

My personal goal is to raise $[insert goal] by March 31st. Every donation makes a 
difference - no matter the amount. All donations go towards financial assistance at 
the Y, making sure that everyone has access regardless of financial ability. 

You helped further the Y’s mission with your donation of {$} last year and I want to 
thank you again for that. You understand how important it is for kids to reach their 
potential. Would you consider a gift of {$} which would help a child take a step closer 
to being the best version of themselves?


