
 
 

 

 

 

 

BEST PRACTICE FOR ONLINE FUNDRAISING 
 

 

• Prioritize developing a long-term relationship that will encourage increased giving 

over time. 

• Make calls to your assigned donors and prospects first – get commitment. 

Incorporate FirstGiving after calls have been completed.  

• Sending a link to your page is not a substitution for making personal contact with 

your donors. A link can be a tool for follow-up once you have made a personal ask 

for a specific dollar amount. 

• FirstGiving is a great option for family members or out-of-state friends who have a 

relationship with you but may not be connected with our YMCA yet. 

• Pledges and commitments made by your prospects can be entered offline on your 

FirstGiving page to show progress toward your goal. 

• After the campaign ends, circle back around and let them know how much you 

raised online. 

• Average national online gift in 2018 was $147. For the 2019 Annual Campaign, our 

average gift raised on FirstGiving was $131. Online donations account for 4% of 

gifts for larger non-profit organizations. 

 

 

 

 

01.13.2020 

Various suggested giving levels:

$135  Gives 1 child one week of summer day camp filled with learning,  
friendship and positivity - allowing parents to work worry free.

$150-189  Prepares a preschooler for academic success through  
positive educational experiences and meaningful relationships  
at a YMCA Early Learning Center.

$175  Keeps 1 kid safe and confident around water through a year of swim lessons.

$300  Sponsors participation for half of a youth basketball team  
where kids learn teamwork and sportsmanship.

$705  Sends 1 child to a week of overnight summer camp where they  
build self-confidence and increase self-esteem.

$1,250  Provides a teen with one year of structured after school activities,  
healthy snacks and homework help.

$2,500  Inspires 1 class of 10 cancer survivors to gain strength  
and reclaim wellness thru LIVESTRONG® at the YMCA

SUGGESTED GIVING AMOUNTS

2.16.2021

If the donor says - what you asked for is too much...”I understand, and I know you 
will give what you can. What amount are you comfortable with?” Let them suggest the 
next amount or help them connect a dollar amount they can give to something that is 
meaningful to them.

No matter what they give or don’t give, it is important to thank them for their time 
and allowing you to share.
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$145 �Gets 1 child into a week of fun, friendship, and memories at 
summer day camp.

$210 �Keeps 1 child safe and confident around water through a year of 
swim lessons.

$300 �Sponsors participation for half of a youth basketball team where 
kids learn teamwork and sportsmanship.

$600 �Helps an older adult stay connected with friends and become 
healthy at the Y.

$1,300 �Gets a child off the couch and into 9 weeks of fun, friendship, 
and memories at summer day camp.

$2,500 �Inspires 1 class of 10 cancer survivors to gain strength and 
reclaim wellness through LIVESTRONG® at the Y.
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